
SCOTT GROSTEFFON

BRAND MANAGER  •  CREATIVE DIRECTOR

PROF I LE
Creative Director/Art Director with 20 years of experience in 
marketing, branding, and design. Demonstrates exceptional skills in 
overseeing comprehensive print and web campaigns, driving 
significant sales increases, and delivering award-winning marketing 
strategies. Known for innovative thinking, detailed communication 
solutions, and a strong ability to lead cross-functional teams to 
achieve superior results.

419 .290 .3029

sg ro s t e f f on@gma i l . com

4132  Ca r t hage  Rd
To l edo   OH  43612

www.linkedin.com/in/scott-grosteffon-
4025474

EDUC AT ION
AFA
Monroe  Commun i t y  Co l l ege
1981  —  1984

Pu r s ued  BFA
Bow l i ng  Green  S t a t e  U n i ve r s i t y
1985  —  1988

SK I L LS
PROFESS IONAL

Team  Bu i l d i ng

Punc t ua l i t y

Mee t i ng  Dead l i n e s

Goa l  Se t t i ng

P r i o r i t i za t i on

B ra i n s t o r m i ng

P rob l em  So l v i ng

C rea t i v i t y

P rov i d i ng  D i s c i p l i n e

Dependab i l i t y

WORK EXPER IEN CE
MARKETING MANAGER
Supply Source Enterprises   |   2011 — 2024
Oversee the design, production and completion of numerous print, 
web, trade show and social media initiatives for an industrial 
manufacturing company with sales of over $100,000,000 annually. 
Work with various department heads and executives to provide a 
singular vision of quality and superior customer service.
• Created a comprehensive, unified literature system for 9 product 

categories containing over 1,000 items.
• Helped organize and oversee the redesign and restructuring of 

the company website.
• Organized and lead a team that annually produces over 20 

regional and national trade shows.

CREATIVE DIRECTOR
Gauthier Marketing   |   2007 — 2011
Led creation and execution of innovative brands and marketing 
concepts, enhancing client satisfaction.

• Developed a pioneering 18-county pandemic flu information system.

• Collaborated with creative teams, clients, and suppliers to ensure 
project success.

• Directed cross-functional teams to deliver complex, multi-month projects.

• Managed end-to-end creative processes.



WORK EXPER IEN CE  CONT INUED
PARTNER
Gusto! Creative   |   2004 — 2007
Formed a full-service media development firm that serviced clients on 
a local, regional and national level. Oversaw the creative and 
administrative direction of print and web campaigns.

• Helped build a local, traditional brick and mortar store into a 
regional and national web presence selling work wear such as 
boots, outerwear, gloves and shirts.

• Developed an interactive DVD for the provider of CT scans and 
cancer treatment.

VOLUNTEERING AND LEADERSHIP

AAF Toledo
Past President and Ex-Officio AAF Toledo Board of Governors

Toledo Repertoire Theater Board of Directors
Past Vice-President, Marketing Chair

REFERENCES

SCOTT GROSTEFFON

MARKETING MANAGER  •  CREATIVE DIRECTOR

SK I L LS
TEC HNICAL

Adobe  I nDe s i gn

Adobe  I l l u s t ra t o r

Adobe  Pho t o shop

Adobe  Ac roba t

M i c ro so f t  Word

Mi c ro so f t  Powe rPo i n t

M i c ro so f t  Exce l

Con s t an t  Con t a c t

S l a c k

Kanban  F l ow

Z i f l ow  On l i n e  Co l l abo ra t i on

Dennis Knapp
Director of Product Development
Supply Source Enterprises
419.787.2924
dennis.knapp@supplysourceglobal.com

Rob A. Koenig
Director – Toledo School for the Arts
419.246.8732
rkoenig@ts4arts.org

Anthony Moore
Vice-President of Marketing
The Tranzonic Companies
267.338.0128
amoore@tranzonic.com


